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SALES of a wheelchair made of 
lightweight composite material 
which borrows engineering prin-
ciples from Formula One racing 
cars could quadruple this year.

Nairn entrepreneur Andrew 
Slorance hopes to increase inter-
national sales of his Carbon Black 
wheelchair if his firm can secure 
distributors at a trade fair in the 
United States later this week. 
They would add to deals already 
being negotiated with distribu-
tors in the United Arab Emirates 
and Kuwait.

He also hopes to sign agree-
ments for Spain and France over 
the next couple of months, with 
New York, Sweden and Norway 
also possibilities.

“It’s a very exciting time for us,” 
he said. “We wanted to complete 
a year of selling in the UK before 
internationalising the product 
and that’s what we’re doing now.”

After six years of development, 
Mr Slorance launched Carbon 
Black - carbon fibre made-to-
measure wheelchair for active us-
ers – on to the market in 2013. 

“It’s a revolutionary design that 
has overcome many obstacles but 
our biggest challenge has been 
letting customers know that we 
are here and Carbon Black is a re-
ality,” said Mr Slorance, managing 
director of Carbon Black System, 
the company behind the wheel-
chair. “But we have seen progress 
and it is very encouraging to be 
taking the product overseas.”

He said sales figures were in 
line with targets, adding that as 
they increase the number of full-
time and part-time staff would 
likely increase from the current 
seven.

In addition to overseas 

plans, the company has also 
opened a sales office in Bicester, 
Oxfordshire, which arrange dem-
onstrations for customers in the 
south of England.

“We expect to increase our UK 
sales numbers and with dedi-
cated distributors working in 
the Middle East, US and Europe 
hopefully by the end of the year, I 

would expect our numbers to in-
crease considerably,” Mr Slorance 
commented.

The wheelchair made its inter-
national debut at the Arab Health 
exhibition in Dubai last month. 
It is expected that deals with dis-
tributors from UAE and Kuwait 
will also help make the prod-
uct available in Qatar and Saudi 
Arabia.

“It’s very difficult to forecast 
what the level of demand will be,” 
Mr Slorance said. “My under-
standing that there is not a fund-
ing cap on equipment for people 
with disabilities opens up a big 
opportunity for us that we don’t 
necessarily have in the UK.

“The appearance of the wheel-
chair is very important for the 
user and for us. A wheelchair can 
be seen as a medical device but 
that doesn’t mean that it has to be 
non-stylish.”

All the wheelchairs will con-
tinue to be made in the UK.

Mr Slorance will exhibit the 
product at a trade show in Los 
Angeles from Friday to Sunday. 
The trip will also include two 
days of demonstrations in San 
Francisco.

“This will be our first foot into 
a potentially very significant mar-
ket for us,” he added. “I would 
hope that we will sell a few chairs, 
get signed up by a couple of dis-
tributors and get seen by lots 
of Americans who want to be 
involved with, having or telling 
people about this wheelchair. But 
I’d expect we’ll need to go to more 
events like this and get at least six 
distributors on board because 
we can’t treat the US as a single 
country with a couple of outlets, 
it is too big for that.

“In five years I’d like Carbon 
Black to be recognised as the best 
wheelchair in the world.”

US sales hope for 
hi-tech wheelchair

MARCH
5th: Nuts and Bolts of Business: How to be 
More Engaging in Business. 9.30am for 
10.00am to 1pm, followed by buffet lunch. 
Metropolitan House, High Street, Inverness. 
£65 plus VAT per person. Book at www.
inverness-chamber.co.uk. 

10th: An Audience with Cobbs Group. 6pm 
to 8pm including buffet supper. Loch Ness 
Country House Hotel, Inverness. Inverness 
Chamber of Commerce event. Member cost 
£22.50. Book at www.inverness-chamber.
co.uk. 

16th to 18th: Amsterdam Business 
Mission organised by Inverness Chamber 
of Commerce and Enterprise Europe 
Network. Cost £600 plus travel and 
accommodation. For more information and 
to register for a place email Ewan Ramsay 
at  ewan@inverness-chamber.co.uk or Ilona 
Warburton at ilona.warburton@highland-
opportunity.com

18th: Free seminar on pensions reform 
and auto-enrolment by accountant Cole-
Hamilton and Co. These important changes 
will affect all employers and there will be 
speakers on hand to give everyone a clear 
understanding of the subject, the changes 
that employers need to make and how to 
communicate with your employees about 
these reforms. 9.30am to 1pm, including 
lunch. Kingsmills Hotel, Culcabock Road, 
Inverness. To book call 01463 257102.

19th: Inverness Chamber of Commerce 
networking lunch and EGM. Royal Highland 
Hotel, Station Square, Inverness. 12.15pm 
to 12.45pm to 2pm. Member cost £20. To 
book email lana@inverness-chamber.co.uk.

31st: Chamber Business Breakfast with 
Steve Dunlop, chief executive of Scottish 
Canals. 8am to 9.30am including buffet 
breakfast. Member cost £20. Online 
booking will open shortly.

APRIL
24th: Inverness Chamber of Commerce 
AGM and Keynote Speaker Lunch. AGM 
noon to 12.30pm. Lunch 12.45pm to 
2.15pm. Further information to follow and 
online booking will open shortly.

30th: Chamber Speed Networking 
Breakfast. 8am to 10am including 
breakfast. Member cost £20. Online 
booking opens shortly.

30th: The 6th annual Scottish Highland 
Renewable Energy Conference, with 
keynote speaker Scottish energy minister 
Fergus Ewing. 8am to 4pm. Kingsmills 
Hotel, Inverness. Cost £60 if booked by 
28th February. Email alice.mckinlay@
harpermacleod.co.uk

MAY
15th: Highland Business Dinner. 
Drumossie Hotel, Inverness. Guest speaker 
BBC world affairs editor John Simpson. 
Places cost £110+ VAT and may be booked 
individually or for tables of ten. Price 
includes drinks reception and four course 
dinner with wine. Until 27th March priority 
will be given to Chamber member 
organisations. Download a booking form at 
www.inverness-chamber.co.uk.

21st: Inverness Chamber of Commerce 
new members’ breakfast. An informal 
opportunity for newer members to gain a 
fuller understanding of chamber 
membership benefits and to network with 
other members, as well as for longer 
standing members who would like a 
refresher. 7.45am to 9.30am. Metropolitan 
House, High Street, Inverness. Places are 
free but must be booked in advance. 
Online booking will open shorly.
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BUSINESS DIARY

AT Inverness Chamber of 
Commerce we like to celebrate 
success throughout the year and 
not just on special occasions.

That is why we’ve launched a 
new series of events called An 
Audience With, to give us the 
opportunity to learn more about 
the region’s brightest stars and 
the secret behind their success.  

For the first event of this se-
ries we’re inviting you to Loch 
Ness Country House Hotel next 
Tuesday for an audience with 
Fraser Campbell and Rory 
Cameron of Cobbs Group.

Chaired by Inverness 
Chamber’s business mentoring 
manager, Andy Maxtone, Fraser 
and Rory will give us an intimate 
insight into how they’ve grown 
the business and what strategies 
they’ve adopted along the way. 

Cobbs Group grew from hum-
ble origins, originating with the 
Loch Ness Coffee Company, 

which Fraser and his wife set up 
in 2000. Since then, the quality 
of the product and the strength 
of the Cobbs brand have ena-
bled its portfolio to continue to 
grow. It now extends to three 
hotels, seven coffee houses, 
three restaurants and the Cobbs 
Bakery employing a present to-
tal of 150 staff.

Because of Cobbs Group’s im-
pressive growth and inspiring 
story, the company was awarded 
two titles at the 2014 Highland 
Business Awards – Outstanding 
Performing Business (25-plus 
employees) and Highland 
Business of the Year.

Launched two years ago-
by Inverness Chamber of 
Commerce as part of our inau-
gural Highland Business Week, 
the Highland Business Awards 
celebrate local companies who 
show commitment to growth, 
innovation, staff development 

and also leadership. 
Cobbs Group represents all of 

these key business values and 
as a local business with local 
origins, we should be extremely 
proud of their achievements. 
I am delighted to invite you to 
join us on the 10th for a fascinat-
ing evening, which will include 
a networking buffet supper. 

I’d also like to remind you 
about our biggest celebra-
tion of the year, besides the 
Highland Business Awards, our 
flagship event, the Highland 
Business Dinner. We were de-
lighted earlier this year to an-
nounce BBC world affairs editor 
John Simpson as our keynote 
speaker.

To book tickets for our events, 
or for more information, con-
tact my colleague Paula, events 
manager, at paula@inverness-
chamber.co.uk or visit www.
inverness-chamber.co.uk

Learn the secrets of being a success

Plan to re-design the wheelchair
AFTER breaking his back falling from a tree at the age of 14, 
Andrew Slorance vowed he would one day re-design the 
wheelchair.

Twenty-five years later he left his career in television 
production and founded Carbon Black System.

“The vision was to create a sexy wheelchair that empowered 
the user with ability, confidence and style and was a world apart 
from the typical wheelchair as we know it,” he said.

“I felt wheelchairs were horrible medical devices and couldn’t 
understand why companies didn’t advance their wheelchairs.

“By the time I was 16 I had decided that one day I would re-
invent the wheelchair. In reality I assumed the industry would do 
it long before I did, but year on year wheelchairs remained static 
in design so I embraced the challenge myself.”

Contact us with your events for the diary. 
Email editor@inverness-courier.co.uk

Highlands double joy 
at wedding awards
TWO Highland businesses collected 
national accolades at the Scottish 
Wedding Awards.

KK Timeless Classics of Inverness, 
which hires chauffeur driven wed-
ding cars, collected the Transport 
Provider of the Year title, while 
Honeymoon/Holiday Planner of the 
Year crown went to the Highland cap-
ital’s branch of Travel Counsellors, 
which offers bespoke holidays and 
travel.

More than 500 people attended 
the annual event in Glasgow, where 
several regional titles also came to 
the Highlands.

Quirky Cake Company in 
Aviemore won the Cake Designer 
of the Year North East section, add-
ing this to the business’s Bespoke 
Retailer of the Year North West cate-
gory win at the Scottish Independent 
Retail Awards earlier this month.

Other regional winners in-
cluded Captivating Photography 
of Inverness (Photographer of 
the Year North West winner); 
FairyTale Productions, which has 

bases in Fort William and Inverness 
(Videographer of the Year North 
West winner); The Flower Company 
of Inverness (Florist of the Year 
North West winner); and Wedding 
Daze in Nairn (Wedding Boutique of 
the Year North West winner).

Search beyond the 
obvious for funding
BUSINESSES should not be deterred 
if they are refused funding on more 
than one occasion according to 
Hamish Malcolm, Inverness-based 
business development consultant 
with City Financial.

Speaking at a business finance op-
tions seminar in Moray, he encour-
aged to look beyond the high street 
banks.

“Seeking business finance can be 
like setting a search filter on the in-
ternet,” he said. “If you look very nar-
rowly and only speak to two or three 
people from mainstream banks then 
you will only get a certain amount of 
results, but we’d encourage people to 
look wider. 

By broadening the search a busi-
ness may have a main lender, which is 
a mainstream bank, alongside two or 
three other niche funders.

“People could become limited in 
their expectations if they are told ‘no’ 
on a couple of occasions but they 
shouldn’t throw the towel in and stop” 
Mr Malcolm advised.

“If they believe in what they are do-
ing then business finance may be out 
there for them.”

More than 45 people attended the 
event at Laichmoray Hotel. Case stud-
ies included how Drumnadrochit’s 
Cobbs, a firm which has hotels, a 
bakery and coffee shops, attracted fi-
nance through Funding Circle.

The Flower Company was a regional 
winner.

Guest speakers and members of Moray Chamber of Commerce  at the 
Laichmoray Hotel, Elgin. Picture: Eric Cormack.

Andrew Slorance. 

By Andy Dixon
business@spp-group.com

Begetube Heating Systems   14 Carsegate Road   
Inverness   IV3 8EX

01463 246600   info@begetube.co.uk

biomass solar thermal plumbing systems radiator systems underfloor heating
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le Take underfloor heating for example 
– an off the wall solution to radiator 
systems. 

If you opt for underfloor heating there 
is a typical saving of 25% off your fuel 
bill. By lowering the water temperature 
flowing through the heating system we 
can save money in 3 ways

Less energy used in heating the water to • 
required temperature

Boilers using floor heating will actually condense, • 
thus adding to boilers efficiency

Adding a renewable heating source is  fairly • 
easy, there is no hassle of resizing radiators

Many other options for further savings are possible. 
Ask us about weather compensation or as 
mentioned above renewable heat sources.

At Begetube we can work with you to 
provide real efficiency savings for your 

heating systems.

What you need to do is talk to us, and we will listen 
to you. Together we can then come up with a plan 
to heat your house in the most efficient way.  

PS this whole consulting bit is free!

digbybrown.co.uk

Legal help when
it matters...

Moray House,16 - 18 Bank Street, Inverness, IV1 1QY

01463 641201
www.scotns.org.uk

NEWSPAPERS WORK
Print Online Tablet Mobile

Stewart Milne, chairman of
Stewart Milne Group, said:
“With online seemingly taking hold of
the way we buy products, it’s easy to
think moving your marketing budget
to a digital or online platform will
generate better results than more
traditional media. But a fully integrated
media plan that includes press is the
only true way to generate maximum
results from a campaign.
“Press is the lynchpin. Despite the
global appeal of online, consumers,
business decision makers and job
seekers all depend on newspapers for
a local or regional angle relevant to
their lives and businesses.
“From an advertiser’s perspective,
press provides a flexible partnering
opportunity that you can’t develop
with online providers. For example,
our local newspaper works with us
to understand our business needs
and then develops opportunities and
solutions specifically to meet those
goals. It’s a long term partnership that’s
an important part of our advertising
strategy.”

Press is the
only true way to

generate maximum
results from a
campaign

STEWART MILNE
chairman, Stewart

Milne Group
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