
REAL ESTATE

Tracy
Atkinson of
Roosevelt has
joined Centu-
ry 21 Dallow in
North Bell-
more as a
sales associate.

She was a sales associate at
Century 21 Prevete People
Services in Elmont.

BANKING

Jojo Seva of
Melville has
joined NEFCU
in Westbury
as its new
senior vice
president,
chief informa-

tion officer. He was chief
information officer at Coast-
Hills Credit Union in Lompoc,
California.

HEALTH/MEDICINE

Susan
Antonellis of
Bethpage has
been hired as
the operations
manager at
Mill Neck
Services Cen-

ter for Hearing Health, a divi-
sion of the Mill Neck Family of
Organizations. She was clinical
coordinator of audiology at St.
John’s University in Jamaica.

Dr.John
Riggs of Man-
hattan and
Westbury has
been appoint-
ed chairman of
the obstetrics
and gynecolo-

gy department at NassauUniver-
sity Medical Center in East
Meadow. He was director of
gynecology and urogynecology
at the Wyckoff Heights Center
in Brooklyn. — DIANE DANIELS

BY JOE RYAN
joe.ryan@newsday.com

A Long Island startup is of-
fering schools a digital solu-
tion to short-circuit bullying
and violence.

Digital Fly, based in Haup-
pauge, is debuting software this
month that allows school admin-
istrators to monitor social media
posts for terms such as “gun,”
“shoot,” “fat,” “ugly” and other
possible put-downs and threats.

“You can find a whole lot
just by reading what people
are posting,” said Derek Peter-
son, the company’s founder
and chief technology officer.
“This gives the administrators
a chance to have deeper in-
sight into the student body.”

The program’s rollout comes
as schools on Long Island and
elsewhere are grappling with
how to address online bullying
and threats. School officials are
increasingly interested in using
data-analysis to tackle the prob-
lem, but many are concerned
about balancing student priva-
cy and safety, said Kelly J. Cal-
houn, an analyst who tracks edu-
cation software for Gartner
Inc., a Stamford, Connecticut,
research firm.

“There are several products
out there that do this,” Calhoun
said. “And there is a lot of de-
bate going on among school dis-
tricts about whether this is
something they want to do.”

The key for software mak-
ers, Calhoun said, is finding
the line between protecting
students and prying into their
every online move.

Digital Fly has tried to strike
that balance by not tracking in-
dividual student accounts.
Rather, the software uses geolo-
cation to monitor all posts on
Twitter and Instagram within
10 miles of a school. (The com-
pany plans to eventually add
other social media sites.)

Say, for instance, that a
school includes “beat up” as one
of its search terms. Administra-
tors will be alerted the moment
anyone within 10 miles fires off
a tweet or Instagram caption
saying, “I’m going to beat you
up on the playground today.”

The alert would include the
sender’s Twitter or Instagram
handle and show the exact loca-
tion where the post was pub-
lished. Based on that informa-
tion, administrators could opt to

alert police, call parents, address
the matter themselves, or deter-
mine that the post is harmless.

The service also offers a tip
line for students to report be-
havior anonymously.

Digital Fly, which has five
employees, is a spinoff of Intel-
ligent Product Solutions, a
Hauppauge engineering firm
that has designed products for,
among others, Motorola, Zebra
Technologies Corp., and Pepsi-
Co. Earlier this year, IPS
launched a program to mentor
local technology startups.

Digital Fly has been develop-
ing the software for two years
and began a pilot program in
June at John Adams High
School in Jamaica, Queens.
The company also has a con-
tract to market the program to

schools in Nassau County.
Digital Fly prices the soft-

ware based on a school’s en-
rollment, charging $1.75 to $3
per student. The company
plans to market the program
to elementary, junior high and
high schools.

Mike Richez, who is distrib-
uting the software through
OSC World, a Lynbrook-based
educational technology compa-
ny, said schools have grown ac-
customed to combing the In-
ternet for clues after incidents
occur. But this software, he
said, allows them to spot po-
tential trouble before it starts.

“It’s really a preventive
tool,” said Richez, who was di-
rector of technology for the
City of Long Beach school sys-
tem from 1999 to 2011.

LI BUSINESS

MOUNTAIN VIEW, Calif.
— Google may expand its ul-
trafast Internet service into
southern California and Ken-
tucky for the first time.

The preliminary plan an-
nounced yesterday is aiming
to bring the Google Fiber ser-
vice to San Diego; Irvine, Cal-
ifornia; and Louisville, Ken-
tucky.

Google still must work out
the logistics with government
leaders before reaching a final

decision on whether those
three cities will join 24 other
U.S. cities that already have or
are scheduled to get a service
that promises to deliver online
content at one gigabit per sec-
ond. That’s up to 100 times
faster than existing Internet
services.

Prices for Google Fiber are
comparable to or below what
most households already pay
for Internet access. The ser-
vice typically costs about $70

per month for just high-speed
Internet service.

Cox Communications al-
ready has a head start on Goo-
gle Fiber in Irvine and San
Diego. It began selling a gigabit
Internet service in some Irvine
neighborhoods earlier this year
and plans to introduce out a
similar service in parts of San
Diego later this month.

Google Fiber started five
years ago as an attempt to pres-
sure major broadband provid-

ers such as Comcast, Verizon
Communications and AT&T
Inc. to upgrade their networks
so they run at faster speeds.
Google figures it will benefit if
the Internet is available at fast-
er speeds by making online ac-
cess a more enjoyable experi-
ence, increasing the chances
that people will see ads at the
Mountain View, California,
company’s search engine or its
other services such as the popu-
lar YouTube video site. — AP

Google may add fast Net service in Calif., Ky.
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Detecting online bullying

Digital Fly founder Derek Peterson says the software will give administrators “insight” into students.
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