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The Kohler Center for Entrepreneurship at 
Marquette University advises students to find 
out who their customers are and what those 
customers want before offering a product.

So the center is doing the same as it defines 
its role during a time of  transition. 

In the last year-and-a-half, it has launched 
a business incuba-
tor and collaborative 
working space, lunch-
and-learn sessions and 
a program allowing 
students to work at a 
startup founded by a 
Marquette graduate. It 
will host its first “entre-
preneur faculty fellow” 
this fall and is looking 
to do more collabora-
tion with other Mar-
quette departments.

The work is building on the efforts of  Mar-
quette entrepreneur-in-residence Tim Keane, 
who ran the center for much of  its 12-year his-
tory before stepping down in December 2011. 
Early this year, the center commissioned a 
consultant analysis of  its programming and 
constituents. The analysis found students need 
more hands-on experience in entrepreneur-
ship, said Tina Quealy, associate director.

“We realize there’s this void in here with 
the more tactical details of  actually starting a 
startup,” she said.

The center is expanding an incubator es-
tablished by Keane in January 2011. By fall, 
it will have four startups in place at the Kohler 
Center office.

One of  the ventures, Buena Vida Coffee, 
will be a permanent fixture in the incubator. 
Students will cycle through the business each 
semester, working in positions such as sales, 
accounting and design.

Kate Novotny, a graduate of  Marquette’s 
business school, started Buena Vida in 2010. 
It works with Stone Creek Coffee Roasters, 
Milwaukee, to acquire coffee from Honduras 
and sells the product through fundraisers. The 
profits go to an orphanage in Honduras.

“Social ventures,” startups that benefit so-
ciety such as Buena Vida, reflect Marquette’s 
Jesuit mission, said McGee Young, who will 
spend a semester as the Kohler Center’s first 
faculty fellow this fall. The associate political 
science professor started a business with his 
students called H20score that works with cit-
ies, businesses and individuals to lower water 
usage. H20score is also based in the Kohler 
Center incubator.

“It’s kind of  within our DNA as a Jesuit fa-
cility to try to be the difference, and entrepre-

neurship is a way to try to be agents to create 
change,” he said.

REAL WORLD RESOURCES 
The center also wants to tap into alumni 

entrepreneurs as resources for students, said 
Linda Salchenberger, dean of  the College of  
Business Administration.

Matt Cordio graduated from the business 
college in December. He works for a software 
startup and runs StartupMKE, a 1-year-old 
networking group. He worked with the Kohler 
Center to launch its lunch-and-learn series in 
spring.

Quealy and other leaders at the Kohler Cen-
ter have done a great job listening to the needs 
of  students, Cordio said.

“Tina understands that entrepreneurship 

isn’t about writing business plans,” he said. 
“It’s about actually going out and talking to 
customers and getting feedback from real cus-
tomers who will pay for people’s products.”

The center probably will start its search for a 
new director in the next six months, Salchen-
berger said. It will rely on the consultant re-
port and a new advisory board to help chart 
its future.

The center will be a leader in helping a new 
generation of  students who don’t believe they 
have to have a business degree or work in a 
corporation for many years before starting a 
business, she said.

“This generation of  student is really anxious 
to solve both business and social problems, 
and they see entrepreneurship as a way to do 
that,” she said.
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Disagreement over Milwaukee County Ex-
ecutive Chris Abele’s process for redeveloping 
the Downtown Transit Center has Milwaukee 
County Board members trying to formalize 
their role in requesting and vetting land sales.

On July 16, board supervisors will review a 
proposal requiring the Economic and Commu-
nity Development Committee to set procedures 
and terms of  selecting developers for county-
owned land. Supervisor Patricia Jursik, chair-

woman of  the committee, said it is in response 
to the way Abele’s office collected development 
plans for the transit center site.

“When you have publicly owned property, 
developers need to understand that we need 
a good process for public openness,” she said. 
“The County Board does not get in the way. We 
represent the public.”

The county debate is the latest over the 
balance between openness and public input 
against developers’ demands for confidential-
ity on deals to sell public land.

Jursik criticized the process Abele followed 

on the Downtown Transit Center, saying his 
office did not share information with the board 

about the four development 
proposals the county received 
for the property.

Abele’s office and a six-per-
son task force that included 
Supervisor Russell Stamper re-
viewed the four development 
plans. On July 16, Abele will 
ask Jursik’s committee for per-

mission to negotiate a development deal with 
Rick Barrett for his planned 44-story apart-

ment and hotel.
In response to the board proposal, Abele said 

the board determines whether to sell a prop-
erty, and has the final sign-off  on selecting a 
developer. However, the process of  requesting 
and reviewing development proposals should 
be left to county development staffers.

“We make the recommendation, and they 
can say yes or no,” Abele said. “It seems to 
overly complicate and potentially bureaucra-
tize the process. To be clear, I don’t want to cut 
any corners. I want taxpayers to get the best, 
most well-vetted deals as possible.”
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tina Quealy, right, with Kate novotny of Buena Vida coffee, a startup that is now an intergral part of the program.


